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education

work experience

The Creative Circus (2021)
Atlanta, GA
Art Direction
Met my people, made the things, barely slept.

UPS (2018-2019)
US Advertising Specialist
Nurtured ad campaigns from conception to wrap up, working daily with AOR and internal branding team.  
Specialized in paid social, talent management and Adobe Analytics.

Three Advertising (2017-2018)
Account Executive
Day to day liason between clients and internal creative team.
Georgia Power - Moes - Baptist Health - Wolfson Children’s Hospital 

Keep it Real Food Co. (2015)
Graphic Design & Marketing Intern
Designed packaging for new product line sold at Whole Foods in the Bay Area.
Started and managed social media presence for brand.

2021 D&AD New Blood Awards
Graphite Pencil - Coors Beer Run

2021 Young Ones
Merit - Children’s Museum of Atlanta

Creative Circus Student Show
Gold - Integrated Campaign/Animation - Swedish Fish
Silver - 3D Installation - Bubblegum Type
Silver - Photography - Sky Dance
Merit - Integrated Campaign - Pep Boys

Georgia State University (2017)
Atlanta, GA
BBA Marketing/Advertising
Flexed my left brain, sweated through many math tests.

shiny things


